
Welcome to the first issue of Safer
Roads Save Lives. This EuroRAP
ezine will be emailed each month to
bring you up to date with
developments in our Safer Roads
Save Lives campaign, which shows
how simple road-infrastructure
improvements can save lives. 

In the last decade alone, half a
million Europeans have been killed
on our roads. The enormity of human
suffering behind this terrible statistic
is rarely reflected in the media. The
real impact of each individual tragedy
is the private hell experienced only
by the small circle of grieving family
and friends.

Our campaign is committed to
exposing the truth behind the road-

death toll. And with the backing of
the media, decision-makers and
road-users, we want to see radical
action taken to stop preventable
deaths and crippling injuries on our
roads where simple infrastructure
safety features are lacking.

Now we need you, our member
clubs, to embrace our campaign.
Without your help and access to
millions of your individual members,
we cannot hope to let people know

that modern research shows
Europe’s roads can be made safer
simply and affordably.

During the campaign we will be
sending you a structured series of
messages designed to build public
understanding across Europe. To
support these messages, you will
also be getting research information
and detailed technical reports.

By 2010 the European Community
aims to save 25,000 lives by halving
the number of road deaths. To help
reach this and future targets,
EuroRAP is seeking EU funding to
pilot demonstration projects in
selected regions across Europe to
show how small improvements
carried out on a large scale can save
large numbers of lives and injuries.

Together, we can make a
difference. So, please support the
campaign and tell us how we can
help you get the message across to
the people that matter.

Together we can 
make a real difference
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Recent EuroRAP research has
shown very limited knowledge 
about the relative safety of 
European roads. 

The findings confirm the
importance of EuroRAP’s Safer
Roads Save Lives campaign, which
aims to highlight life-saving road-
infrastructure improvements. 

Unless EuroRAP gets this
message widely understood it will be
difficult for Europe’s road authorities
to mobilise the investment
programmes needed to improve
safety features and equipment on
our road infrastructure.

EuroRAP questioned people in
nine European countries about which
road type they believed was the
most dangerous – single
carriageways, urban roads, dual
carriageways or motorways. 

Road-users are most likely to die
on single carriageways while
motorways are the safest roads
followed by dual carriageways. 

The risk of being killed is typically
four times greater on a single
carriageway than on a motorway. 

But people in five out of the nine
countries did not know single
carriageways are the most
dangerous.  

The public in the Netherlands did
say that single carriageways were
the worst but ranked dual
carriageways a very close second. 

In the UK, Ireland and
Sweden,the public said urban roads
were most dangerous. 

The Irish, Swedes and French all
ranked motorways the safest type of
road – but the British thought
motorways were nearly as
dangerous as single carriageways.

Only in Spain, where EuroRAP
media coverage has been extensive,
did the public identify today’s safest
and least safe road types.  

Germany and Austria were the
only other countries to clearly identify
single-carriageway roads as the
most dangerous.
n See bar chart on page 3.

Five out of nine countries
are taking the wrong road
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Which is the most dangerous
road type out of motorways,

dual carriageways, urban roads
and single carriageways?
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Dr Joanne Hill, our senior research
analyst, has been working hard to
develop a new-look website to

promote EuroRAP’s work while
presenting its road-safety messages
in the most accessible way possible. 

Changes being introduced by Jo
(pictured below) means that a new
and fully updated site (a dummy
home page is pictured left) will soon
be available in a number of major
European languages, as well as
containing up-to-date and interactive
risk maps and star-rating maps,
press releases, news items and
publications, and a new campaign
section with all
the market-
research material
required by you
and the media.

We want to
use the site to
share road-safety
information more
effectively, so please email any items
of interest – such as national
programme results, press releases,
video footage, TV and radio
coverage, and articles from club
magazines – to Philippa Varey.

The new-look website will be
launched in May, so please send us
your contributions now. 

New-look website to offer
even more information
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Each year there are 597 deaths and
4,178 life-threatening injuries on
Croatia’s roads, which are used by
1.4 million private vehicles as well as
many thousands of international
motorists and tourists.

Croatia has recently committed to
road improvements at 39 accident
blackspots across the country. 

To date, work at 10 of these has
been completed – there had been

631 accidents at these blackspots,
with 18 deaths and 61 people
seriously injured, but since the work
there have been no fatal accidents
and just two people have suffered
serious injuries.

Road safety in the country has
also been improved with the building
of 400 new kilometers of highway.

Croatia’s motoring club HAK,
which has 121,000 members, wants
more done to improve road safety
and to make drivers, especially
young ones, more aware.

The club, which is celebrating its

centenary, has raised significant
interest among its members and the
country’s public representatives
about EuroRAP by promoting the
programme in its club magazine,
Revija HAK, as well other printed
and electronic media. And HAK
expects John to raise EuroRAP’s
profile still further by attending the
Zagreb event, which is the biggest
motor show in south-east Europe
with more than 200,000 visitors
expected to attend.

Georg-Davor
Lisicin (pictured),
who is Head of
HAK’s Technical
Department,
comments:
“There is still
much to be done
when it comes to
road safety in Croatia. We believe
that EuroRAP can make a significant
contribution to saving road-users’
lives and HAK is committed to
promoting the Safer Roads Save
Lives campaign.”

Travelling down road to
greater safety in Croatia

EuroRAP Chairman John Dawson is promoting the Safer Roads Save
Lives campaign at the Zagreb Motor Show from 30 March and 2 April.
Here, we look at road safety in Croatia and what the country’s motoring
club, HAK, is doing to promote road infrastructure improvements...

www.eurorap.org/
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The case for EuroRAP’s Safer
Roads Save Lives campaign is clear:
the need for safer vehicles and safer
drivers is well understood but the
need for safer roads is not.

Safer Roads Save Lives aims to
highlight the need for safer roads 
to colleagues in member motoring
clubs, journalists and politicians so
that they in turn can inform the 

public through local and national
media, club communications and
other channels.

To build awareness and
knowledge on a national and pan-
European scale, the campaign
makes use of a number of technical
and market research reports.
Member clubs will each decide how
best to use this information, but it is
most likely to be communicated
through press releases, as well as
club magazines and websites.

The campaign has three stages:
n January to May 2006 – we aim to
increase general awareness about
safer road issues among the general
public; for example, how many
people are killed and seriously
injured, where do crashes happen,
and why do they happen?

n June to August 2006 – information
will be made available about the
devastating emotional and financial
effect on communities of serious
road crashes; for example, how
much money is spent on dealing with
road crashes, what else could it be
spent on, and how do road crashes
affect a community?
n September 2006 onwards – calls
to action for road authorities to 
make large-scale changes to their
road infrastructure.

Each issue of this ezine will
include new information to enable
you to support the campaign (in this
issue see page 7 for key campaign
facts and communication tips).

What’s happening now, 
and what happens next
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Across nine European countries,
only 13 per cent of those questioned
were able to provide a reasonable
estimate (within 10 per cent) of the
number of people killed on their
country’s roads each year.

The Irish knew most about 
their country’s road-death toll, with 
43 per cent able to make a
reasonable estimate. 

But in Belgium and the UK, such
knowledge was practically non-
existent, at just 1 per cent.

How did your country score? Find
out how to use this information in
your campaign by getting in touch
with Philippa Varey.

Campaign communiqué DIARY DATES

30 March – 2 April: 100 years of

HAK, celebrated by a motor show in

Croatia featuring EuroRAP (see page

5 for more details)

27 April: Launch of UK’s 2006 

risk-rate maps

22 May: Launch of new-look

EuroRAP website (see page 4 for

more details)

22 – 24 May: EuroRAP Working

Group meetings, General Assembly,

launch of Dutch results, all taking

place in the Netherlands. (more 

details will shortly be distributed by

Brenda King)

COMMUNICATION TIP:

Statistics can be devastating or
baffling – it depends on how you
present them. For example, the
annual number of road deaths in
Ireland is 379 but this figure
becomes so much more effective
when expressed as ‘one death
every day’. Other examples are:
10 road deaths every day in the
UK; 100 road deaths every week
in Germany; and one death every
two hours in Spain. Could this
approach make your campaign
more effective?

Safer Roads Save Lives is produced for EuroRAP by Philippa Varey (pictured). 

Please click here with feedback on this issue, suggestions for future topics or to 

change your contact details. To email this ezine to a friend, please click here.
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